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> representative sample  
of N = 551 people  
> two-stage sampling process  
> three weeks before the 
political decision  
(16.08- 05.09.2010) 
> data on media usage, 
attitudes towards run-time 
extension, nuclear power, 
energy, policy was collected 
> analysis of N = 480 articles 
and news items 
> media sample = media 
actually used by respondents 
> six month before the political 
decision (08.03.-05.09.2010) 
> coding of arguments 





Two-Method Research Design  
Telephone Survey Content Analysis + 
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Summary 
Media effects on evaluation of the run-time extension … 
 in spite of strong effects of other attitudes. 
 can be positive as well as negative.  
 differ with regard to content of argumentation. 
 differ with regard to the length of media coverage.  
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